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W ith so many website and digital 
options available now, some in man-

agement question the relevance of advertis-
ing open positions with traditional adver-
tising mediums such as radio. Radio can 
work with other media to reinforce and add 
strength to existing recruitment campaigns, 

ultimately increasing effectiveness. Radio 
also allows you to communicate indirectly 
to potential applicants by reaching a friend 
or family member who can pass along the 
message. According to Gordy Rush, vice 
president and market manager of Guaranty 
Media, there are many advantages of recruit-

ment advertising on the radio. 
 “Radio is going to bring in a more quali-
fied prospect to your business,” Rush said. “In 
a city like Baton Rouge, Louisiana, you have 
so many shift workers who listen in their auto-
mobiles seven days a week, 24 hours a day. 
You’ll be able to send your message to these 

people who are cur-
rently employed and 
open to new profes-
sional opportunities 
but are not actively 
searching.”
 Radio offers flex-
ibility, with the abili-
ty to quickly and eas-
ily change out your 
message to potential 
applicants. Guaranty 
Media is home to 
four radio stations with four unique formats 
and local production teams that can custom-
ize your content for specific target audiences. 
 “We’ve had tremendous success with 
our partners that have used our radio sta-
tions for recruiting purposes,” Rush stated. 
“We have the listeners, the signal strength 
and the geography that fits what recruiters 
and management need. Eagle 98.1 is a 
top classic rock station that can be heard 
from the Gulf of Mexico to just south of 
Alexandria, Louisiana, and all the way to 
Sulphur, Louisiana. Eagle 98.1 has been 
an institution in south Louisiana and is the 

flagship radio station for Louisiana State 
University (LSU) sports, including LSU 
football, basketball and baseball. Our sports 
talk station, 104.5 ESPN, pairs with LSU 
sports and contains seven hours of local 
programming each and every weekday. In 
addition to its signal strength, this station’s 
digital stream has an enormous follow-
ing, with Houston, Texas, and Lafayette, 
Louisiana, being the second and third most 
active listening markets. 
 “Houston is the No. 1 market for LSU 
alumni in the United States, including any 
Louisiana city. In addition, we’ve got 100.7 
The Tiger, which is host to the South’s heri-
tage country morning radio show, Big D and 
Bubba, and we have Talk 107.3, with local 
programming, business and industry shows 
on the weekend, Dave Ramsey and the state-
wide political show with Jim Engster.”  
 Rush emphasized radio advertising is 
an underutilized and affordable method of 
attracting more qualified applicants to more 
efficiently fill job vacancies. 
 For more information, visit www.
guarantymedia.com or call (225)  
490-8112. •
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